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The system of trademark is the outcome of commodity economy. The 
system of well-known trademark is the result of the highly developed 
commodity economy and interregional trade. The system of well-known 
trademark in china was not derived from the Chinese society. It was the result 
of legal transplant. The system of well-known trademark in china is an imitation 
of Paris Convention on the Protection of Industrial Property and Agreement on 
Trade-Related Aspects of Intellectual Property Rights. 
As a continuation of the planned economy system, many people still 
believe that the trademark system and the system of well-known trademark are 
the object of government management. They pay attention to the intervention of 
the government and ignore the essence of trademark right. As well-known 
trademark associated with brand strategy and industrial upgrading, the 
government's intervention of well-known trademark recognition is short – 
sighted and irrational. The government take well-known trademark as an honor 
and through cash rewards, tax relief, credits support and other aspects measures 
to encourage enterprises to create well-known trademark. It makes the 
alienation of well-known trademark. 
This paper studies the definition of well-known trademark alienation 
firstly. It maintain that trademark law is private law and the study of 
well-known trademark alienation should go back to the essence of trademark 
rights. The criteria of well-known trademark alienation, should not be an 
abstract value or order, but should be the specific legal norms. Therefore, 
improving relevant laws and regulations is the key to govern well-known 
trademark alienation. 
This paper mainly has three parts: the first part mainly studies the 
definition of well-known trademark alienation. The second part respectively 















phenomena of gained well-known trademark by false action，the phenomena of 
well-known trademark for advertising. The third part mainly studies the present 
situation of govern well-known trademark alienation and how to improve 
relevant laws and regulations 
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